YOUNG ENTREPRENEUR
A HANDS-ON MANAGER

By EDU LOPEZ.

he year 2008 has been an
exciting year for Lap-
Diamce bags. The growth
of our reseller base as
well as the opening of
our first TriNoma branch has really
pat out beand on the map, We're
seeing continued growth in the
coming year, says Mark Siggaoat,
founder and managing director of

LapDince Bags, Inc.

Laptop prices continse
fall while mare and more people
continue o become highly depen-
dent on their kxptops for both thelr
profesional and personal needs.

As long s these would con-
tinue, we'll be there to give our
customers the ability 1o accessorize
anid protect their frvorite gadgets
with our bags, says Mark.

When asked how the credit
crunch affect (he company s bisl-
ness, Mark says: “We're booking
04 the glass half full. With peogle
spending kess on travel, real estate,
ears, and foreign brands names, we
think that people will spend more
an high-~value products, *

In the US, consumers are pro-
pected 1o spensd more on gaming
consoles and gaming titles as well
15 other electronic goods.

“Locally, we may sex people
spending more for their gal-
gets. We offer great value to our
customers with our workl-class
products ot mbd-ther prices. While
the credit crunch may seem noga-
five, we see a bot af opportunity
in these new times as well,” says
Mark.

MAJOR CHALLENGES

As is the case with other busi-
nesses, China's low-cost produc-
tion is a big threat and challenge
1o LapDance bags.

“While sourcing from China
is also an opportunity for us, we
choose o have our items pro-
duced locally because we still
make better quality bags here in
the Philippines.” says Mark.
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